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Seigyoung Auh is an associate professor of marketing at Thunderbird School of 
Global Management. His research interests focus on the influence, power, and 
role of marketing, sales force management strategy, the role of sales teams in 

customer value creation, the application of a resource-based view to product innova-
tion strategy, services and relationship marketing. 

Dr. Auh has extensive international teaching and research experience. He has taught 
at universities such as the University of Melbourne in Australia, Brock University in 
Canada, and Yonsei University in South Korea. 

He has received numerous department and universitywide teaching awards at the 
MBA and undergraduate levels. He has also consulted with and taught value-based 
marketing, differentiation through services excellence, segmentation, targeting, and 
positioning strategies in the executive learning programs at leading global and Korean 
companies, including Hundai Motors, Samsung Electronics, Emart, and Shinsegae. 

Dr. Auh was also the co-director of the CEO Franchise Program at Sangnam Institute 
of Management at Yonsei University in South Korea. The executive program edu-
cates and develops entrepreneurs to successfully operate their franchise operations.

Dr. Auh also sits on the editorial boards of the several marketing journals such as 
Industrial Marketing Management, Journal of Business Research, and the Journal of 
the Global Academy of Marketing Science. 

He has published over 25 academic articles in leading marketing journals such as 
Journal of the Academy of Marketing Science, International Journal of Research in 
Marketing, Journal of Retailing, Marketing Letters, Journal of Consumer Psychology, 
Industrial Marketing Management, Journal of Business Research, Journal of 
Personal Selling and Sales Management, Journal of Economic Psychology, among 
others.

Dr. Auh has a BA in Business Administration from Yonsei University in South 
Korea and a MBA and Ph.D. from the Ross School of Business at the University of 
Michigan.
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Seigyoung Auh, Ph.D. 
Associate Professor 
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Areas of Expertise:
Marketing Management•	

Marketing Strategy•	

Sales Management Strategy•	

Key Account Management•	

Marketing’s Role•	

Influence•	

Power in the Firm•	  

About Thunderbird:
Thunderbird is the world’s No. 
1-ranked school of international busi-
ness with more than 60 years of expe-
rience in developing leaders with the 
global mindset, business skills and 
social responsibility necessary to cre-
ate real, sustainable value for their 
organizations, communities and the 
world. Dedicated to preparing students 
to be global leaders and committed 
global citizens, Thunderbird was the 
first graduate business school to adopt 
an official Professional Oath of Honor. 
Thunderbird is sought out by graduate 
students, working professionals and 
companies worldwide seeking to gain 
the leadership skills they need to suc-
ceed in today’s global economy.

For more about Dr. Auh, 
visit www.thunderbird.edu/ 
knowledgenetwork. 

http://www.thunderbird.edu
http://www.thunderbird.edu
http://www.thunderbird.edu/knowledgenetwork
http://www.thunderbird.edu


Intellectual 
Contributions
September 1, 2008  
- August 31, 2009

The character of a great business 

school is synonymous with its great 

thinkers, teachers and writers — 

thought leaders who originate new 

ideas and perspectives and inspire 

a global following in their fields. 

Thunderbird’s thought leaders are 

recognized for innovative teaching 

methods, global best business 

practices, and groundbreaking 

research as well as commentary 

and viewpoints on the international 

business scene. They regularly write 

about the future of global business 

through a stream of thought-

provoking books, articles, cases, 

guest lectures and more and are 

frequently called on by top academic 

and non-academic organizations as 

keynote speakers and presenters at 

conferences. 

www.thunderbird.edu
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Seigyoung Auh, Ph.D. 
Thunderbird Faculty

Non FT-40 Published/Accepted Academic papers

Title: Aligning Benefits with Payments in a Consumer Financing Context: A 
Test of the Pattern Alignment Hypothesis
Co-authors: Eric Shih and Yeosun Yoon
Publication: Journal of Consumer Psychology 18, 292-303
Date: 2008

Title: Need for Cognitive Closure and Information Search Strategy
Co-authors: Jong An Choi, Minkyung Koo, Incheol Choi
Publication: Psychology & Marketing 25 (11), 1027-1042
Date: 2008

Title: Employees Affective Commitment to Change: The Key to Successful 
CRM Implementation
Co-authors: Shum, Philip, Liliana Bove
Publication: European Journal of Marketing Vol. 42, No. 11/12, 1346-1371.
Date: 2008

Title: Conflict, Leadership, and Market Orientation
Co-authors: Bulent Menguc
Publication: International Journal of Research in Marketing 25, 34-45.
Date: 2008

Title: The Asymmetric Effect of Ambidexterity on Firm Performance for 
Prospectors and Defenders: The Moderating Role of Market Orientation
Co-authors: Bulent Menguc
Publication: Industrial Marketing Management 37, 455-470.
Date: 2008

Conference Presentations

Title: The Changing Definition of Marketing: Implications for Marketing 
Strategy, Global Marketing Conference, Shanghai, China, 2008.
Co-authors: Omar Merlo
Presented: Global Marketing Conference
Date: March 2008
Location: Shanghai, China

Continued >>
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Seigyoung Auh, Ph.D. (continued) 
Thunderbird Faculty

Editorial Roles

Publication: Industrial Marketing Management
Publication: Journal of Business Research
Publication: Journal of Global of Academy of Marketing Science



Olufemi A. Babarinde, Ph.D., is the academic director of the school’s full-time 
MBA in Global Management and associate professor of global business at 
Thunderbird School of Global Management.

Dr. Babarinde’s areas of expertise include doing business in Sub-Saharan Africa, 
business issues in South Africa, doing business in Europe, international development, 
and regional integration agreements. Included in his highly regarded research are the 
integration process of the European Union, African regionalism, and the European 
Union’s external relations, particularly with less-developed countries, Sub-Saharan 
Africa and the U.S.

He has authored/co-authored articles and books, and some of his forthcoming and 
most recent publications include “Africa is Open for Business: A Continent on the 
Move” (2009), “Bridging the Economic Divide in the Republic of South Africa: A 
Corporate Social Responsibility Perspective” (2009), “Renaissance Africa” (2009), 
“The Social Dimension of Globalization and EU Development Policy: Promoting Core 
Labour Standards and Corporate Social Responsibility” (with Jan Orbie, 2008), “The 
African Union: Finally in the Path of the EU?” (2008), and “Exports by least devel-
oped countries in sub-Saharan Africa,” (with Gerrit Faber, 2007).

He is a member of the editorial boards of Thunderbird International Business Review, 
Africa Today, and Research in Management Education and Development. He has also 
served as a reviewer for a handful of academic journals and book manuscripts, and 
consulted for companies and organizations.

He is a member of the European Union Studies Association, the International Studies 
Association, the African Studies Association, and the Phi Sigma Alpha National 
Political Science Honor Society. He is also a founding member of the African 
Association of Arizona, as well as a member of other civic organizations in Arizona.

At thunderbird, his teaching includes Regional Business Environment of Europe, 
Contemporary Business in Europe, and Regional Economic Agreements. He has 
also taught courses on European Integration, Regional Business Environment of 
Sub-Saharan Africa, Global Political Economy, Technology Policy and International 
Competitiveness, and Strategies in International Development. He has taught for 
Thunderbird in Belgium, the Czech Republic, France, South Korea, Switzerland, and 
Taiwan. He has also taught a three-week transatlantic seminar in the Republic of South 
Africa on “The Big Emerging Market of South Africa” every January since 1997.

Dr. Babarinde received his B.A. in Economics from Wittenberg University (1983), his 
M.A. in Economics (1985) and in Political Science (1988), and his Ph.D. in Political 
Science (1991) from Miami University.

www.thunderbird.edu
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Olufemi A. Babarinde, 
Ph.D. 
Associate Professor of 
International Studies

03.09

Areas of Expertise:
Doing business in Africa•	

Business issues in South Africa•	

Political science in business •	
practice

Doing business in Europe•	  

About Thunderbird:
Founded in 1946, Thunderbird is 
the first and only graduate school 
focused exclusively on global busi-
ness. With global operations in the 
United States, Latin America, Asia, 
and Europe including Russia, the 
school is regarded as the world’s 
leading institution in the education of 
global managers, holding the No. 1 
ranking in International Business by 
the Financial Times and U.S. News & 
World Report.

For more about Dr. Babarinde, 
visit www.thunderbird.edu/ 
knowledgenetwork. 

http://www.thunderbird.edu
http://www.thunderbird.edu/knowledgenetwork
http://www.thunderbird.edu
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Olufemi Babarinde, 
Ph.D. 
Thunderbird Faculty
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Book Chapters

Title: “Economic Partnership Agreements and Integration in Sub-Saharan 
Africa” 
Book: Beyond Market Access for Economic Development: EU-Africa rela-
tions in transition
Co-author: Gerrit Faber
Date: Routledge, 2009

Accepted, Referred Professional Articles

Title: “Bridging the Economic Divide in the Republic of South Africa: A 
Corporate Social Responsibility Perspective”
Publication: Thunderbird International Business Review
Date: Vol. 51, July/August, 2009

Title: “Africa is Open for Business: A Continent on the Move”
Publication: Thunderbird International Business Review
Date: Vol. 51, July/August, 2009

Conference Presentations

Title: “The Quest for Security Governance in Africa”
Presented: 50th Annual ISA Convention
Date: February 15-18, 2009
Location: New York Marriott Marquis, New York, New York

Title: “EU-Africa Partnerships and the Millennium Development Goals”
Co-authors: Stephen Wright
Presented: 11th European Union Studies Association Biennial International 
Conference
Date: 23-25 April 2009
Location: Marina Del Rey, California

Continued >>
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Olufemi Babarinde, Ph.D. 
(continued) 
Thunderbird Faculty

Title: “The African Union and the Quest for 
Security Governance in Africa”
Presented: 11th European Union Studies 
Association Biennial International Conference
Date: 23-25 April 2009
Location: Marina Del Rey, California

Editorial Roles

Publication: Guest edited a special issue on 
Africa for Thunderbird International Business 
Review, July/August, 2009. I was invited to guest-
edit the issue, because I had initially reviewed 
some of the articles for TIBR, and enough articles 
on Africa had been submitted to, and accepted by, 
TIBR to constitute a special issue. Eventually, I 
reviewed all of the articles in the special issue.

Leadership in Non-Academic 
Organizations

Role: President
Organization: African Association of Arizona, 501 
(c) (3); established in 1992

Online Forum

Title: “Renaissance Africa”
Web site: TPEC Quarterly
Date: Spring 2009

Media Interviews:

Media: Phoenix Business Journal
Topic: “Africa offers business opportunities”
Date: August 21, 2009

Media: KNXV TV, Phoenix, AZ
Topic: The rape of an 8-year old Liberian girl by a 
group of Liberian boys
Date: July 23, 2009

Media: KTAR
Topic: The rape of an 8-year old Liberian girl by a 
group of Liberian boys
Date: July 22, 2009

Media: World Economic Forum contributor on 
YouTube (at the request of Thunderbird’s media 
department)
Topic: Impact of FIFA 2010 football competition 
on Africa
Date: June 2009
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The character of a great business 

school is synonymous with its great 
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Nathan T. Washburn,
Ph.D. 
Thunderbird Faculty

Scholary Awards

Award: Unrequited Profit (published last year in ASQ) was selected as 
second runner up in the “Best Paper of the Year” award of the OB division. 
Papers considered for this award are nominated from papers published in 
the leading academic business journals from the previous year.

FT 40 Published/Accepted papers

Title: “Unrequited profits: The relationship of economic and stakeholder val-
ues to leadership and performance”
Co-authors: Sully de Luque, N., Waldman, D.A., &. House, R.J.
Publication: Administrative Science Quarterly
Date: December, 2008

Title: “Achieve Profit by Not Prioritizing It”
Co-authors: 
Publication: Harvard Business Review
Date: Accepted August 2009 

Conference Presentations

Title: “Agents Behaving Like Stewards”
Co-authors: David Waldman (ASU) and Mary Sully de Luque (Thunderbird)
Presented: Academy of Management
Date: August 11, 2009
Location: Chicago, IL
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Robert Widing, Ph.D. 
Thunderbird Faculty

Non FT 40 Published/Accepted Academic Articles

Title: “The Relationship Between Salespersons and Organizational 
Learning: The Contingent Role of Information Processing” (2009)
Co-authors: S. Bell, B. Menguc and R.Widing, 
Publication: Journal of the Academy of Marketing Science
Date: pre-published on-line May 2009, journal publication forthcoming in 
2010.

Title: “Closed Influence Tactics: Do Smugglers Win in The Long Run?” 
(2010)
Co-authors: S. Chakrabarty, G. Brown and R. Widing
Publication: Journal of Personal Selling and Sales Management, forthcom-
ing Vol. XXX, no.1, 25-35 
Date: accepted July 2009 

Title: “Technological Turbulence, Supplier Market Orientation and Buyer 
Satisfaction” 
Co-authors: C. Terawatonavong, G. Whitwell, R.Widing and A O’Cass
Publication: Journal of Business Research 
Date:: accepted June 2009 

Conference Proceedings

Title: “The Effectiveness of Adaptive Selling in a Developing Economy” 
(2009), Society for Marketing Advances Proceedings
Co-authors: S. Chakrabarty, G. Brown, R. Widing and R. Taylor, (full paper 
reviewed, extended abstract published)
Date: 2009

Keynote Speeches

Title: Public Lecture on “The Changing Roles of Governments and 
Multinationals: A Trustful Dialogue in Public-Private Partnerships?” 
Presented: presentation and panel participation on “Business Diplomacy,” 
The Graduate Institute Geneva (formerly HEI), 
Date: 28 May 2009.
Location: Geneva, Switzerland

Continued >>
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Robert Widing, Ph.D. (continued) 
Thunderbird Faculty

Title: Presentation on “Educating Global Managers and Leaders,” 
Presented: banquet speech for the commencement of the Bei Da (Peking University) and Thunderbird 
partnership
Date: March 16, 2009
Location: Beijing, China.

External Grant

Title: 2009 Higher Education for Development grant, funded through American Council on Education 
and contingent on US Department of State/US AID approval, Partnership Director, “Thunderbird - Zayed 
University Curriculum and Skills Enrichment (CASE).” Grant sub-agreement finalized March 2009,
Amount: US $294,000

Media Interviews

Media: AME Info
Topic: Thunderbird, Zayed University receive grant to further develop curriculum and skills enrichment
Date: 11/22/2008

Media: Arizona Republic
Topic: Thunderbird to team with Peking University
Date: 11/08/2008

Media: Wall Street Journal
Topic: Lessons That Fit the Times
Date: 08/20/2009

Media: Zawya.com
Topic: Thunderbird, Zayed University receive grant to develop partnership
Date: 11/22/2008



William (“Bill”) Youngdahl is an associate professor of project and operations lead-
ership and William D. Hacker Faculty Fellow at Thunderbird School of Global 
Management. He also serves as the academic director for Thunderbird’s Leading 

Global Projects executive education program. Dr. Youngdahl teaches in Thunderbird’s MBA, 
Executive MBA, and Corporate Learning Programs. His is a sought-after speaker, executive 
coach, and educator.

His primary area of expertise is global project leadership. In 2008, he co-authored with 
fellow Thunderbird professor Robert T. Moran an acclaimed trade book, Leading Global 
Projects: For Professional and Accidental Project Leaders. The book serves the industry 
as a guideline for global project leadership and is built upon the foundational values of the 
Thunderbird executive education program of the same name. Youngdahl and Moran have 
delivered the Leading Global Projects program in countries around the world, including the 
U.S., Canada, Switzerland, Italy, Spain, Hungary, Japan, Singapore, UAE, and China. They 
have also developed an instrument for conducting 360-degree assessments of global project 
leadership capabilities and use the feedback to coach individuals to improve abilities across a 
set of specific competencies.

Dr. Youngdahl has a strong reputation for helping others. For example, he collaborated on 
a volunteer project in conjunction with the Thunderbird for Good initiative and the Novartis 
Foundation. The project featured a week-long project management course in South Africa for 
the Regional Psychosocial Support Initiative (REPSSI), a group that meets the psycho-social 
needs of children afflicted by life-altering crises, including HIV/AIDS.

Dr. Youngdahl has authored numerous articles for the world’s leading management 
publications and journals, including such prestigious outlets as Journal of Operations 
Management, Production and Operations Management, International Journal of Operations 
and Production Management, International Journal of Service Industry Management, 
and Journal of Management Inquiry. He also served as an associate editor of Journal of 
Operations Management, broadly recognized as the leading journal in the field of operations 
management.

In addition to receiving the award of the Hacker Faculty Fellowship, Dr. Youngdahl 
has received awards for Outstanding Thunderbird Professor, Faculty Senate Award for 
Publications, and Faculty Senate Award for Service.

Prior to joining the faculty at Thunderbird, Dr. Youngdahl worked in manufacturing engi-
neering and project management positions with Xerox and Hughes Aircraft, and he served 
in the U.S. Navy. Since joining Thunderbird, Dr. Youngdahl emerged as an expert executive 
educator. His expertise in delivering executive education has been sought by such global 
enterprises as Novartis, ExxonMobil, and American Express, to name a few. 

Dr. Youngdahl earned his Ph.D. in business administration at the University of Southern 
California, where he also earned his MS in systems management. He received his BS in 
mechanical engineering technology from California State Polytechnic University, Pomona.www.thunderbird.edu

E d u c a t i n g  g l o b a l  l e a d e r s  w h o  c r e a t e  s u s t a i n a b l e  p r o s p e r i t y  w o r l d w i d e

William Youngdahl, 
Ph.D., PMP 
Associate Professor of Project 
and Operations Leadership

03.09

Areas of Expertise:
Project leadership•	

Project management•	

Global project management•	

Service management•	

Global operations management•	  

About Thunderbird:
Founded in 1946, Thunderbird is 
the first and only graduate school 
focused exclusively on global busi-
ness. With global operations in the 
United States, Latin America, Asia, 
and Europe including Russia, the 
school is regarded as the world’s 
leading institution in the education of 
global managers, holding the No. 1 
ranking in International Business by 
the Financial Times and U.S. News & 
World Report.

For more about Dr. Youngdahl, 
visit www.thunderbird.edu/ 
knowledgenetwork. 

http://www.thunderbird.edu
http://www.thunderbird.edu
http://www.thunderbird.edu
http://www.thunderbird.edu/knowledgenetwork


Intellectual 
Contributions
September 1, 2008  
- August 31, 2009

The character of a great business 

school is synonymous with its great 

thinkers, teachers and writers — 

thought leaders who originate new 

ideas and perspectives and inspire 

a global following in their fields. 

Thunderbird’s thought leaders are 

recognized for innovative teaching 

methods, global best business 

practices, and groundbreaking 

research as well as commentary 

and viewpoints on the international 

business scene. They regularly write 

about the future of global business 

through a stream of thought-

provoking books, articles, cases, 

guest lectures and more and are 

frequently called on by top academic 

and non-academic organizations as 

keynote speakers and presenters at 

conferences. 

www.thunderbird.edu

E d u c a t i n g  g l o b a l  l e a d e r s  w h o  c r e a t e  s u s t a i n a b l e  p r o s p e r i t y  w o r l d w i d e
01.10

William Youngdahl,
Ph.D. 
Thunderbird Faculty

Books

Title: Leading Global Projects – For Professional and Accidental Project 
Leaders
Co-author: Robert T. Moran
Publisher: Elsevier
Date: 2008



John Zerio, Ph.D., is an associate professor of global marketing at Thunderbird School 
of Global Management and the academic director of Thunderbird’s global marketing 
program. He speaks four languages – English, Portuguese, Spanish and French – and 

his extensive global experience as a consultant to multinational corporations in Brazil, 
Japan and Mexico and as an educator at universities in Mexico, Chile, Equador and Brazil, 
have earned him an enviable international reputation.

As a noted teacher, researcher and expert in international business-to-business marketing, 
global sales and recognition, and electronic commerce, Dr. Zerio is highly sought-after 
as an executive education leader who has taught and directed in-house programs for such 
heavyweight enterprises as Vitro S.A. in Mexico, Scott Paper, Warner Lambert, Pharmacia 
and Upjohn. Relative to his expertise in electronic commerce, Dr. Zerio focuses on the 
study and understanding of how professional buyers work online, including the formulation 
of their searches, what keywords they use, and their fundamental jargon.

A native of Brazil, he has contributed numerous articles to leading academic and pro-
fessional journals, including Journal of Teaching International Business, International 
Executive, Comercio Exterior – Mexico, Revista Mexicana de Economica and Thunderbird 
International Business Review. He has made presentations to conferences of the Academy 
of International Business, Conference for International Competitiveness, Business 
Association for Latin American Studies, and the World Association for Case Method 
Research and Application. Dr. Zerio has also submitted competitively reviewed research 
papers at conferences of the International Management Development Association, 
International Council for Innovation in Higher Education, Southwest Marketing 
Association, Academy of International Business, and the Business Association for Latin 
American Studies.

Prior to joining the Thunderbird faculty, and upon receiving his MBA from Escola de 
Administracao de Empresas in Brazil, Dr. Zerio served as a manager in international 
market development with Philco-Ford do Brasil S.A. where he gained extensive expertise 
in the development of foreign markets for consumer and industrial products. He worked 
primarily within the geographies of South America and Africa, establishing distribution 
systems in countries including Argentina, Paraguay, Bolivia, Chile, Columbia, Venezuela, 
Nigeria, Zaire, Cameroon and Ghana.

Additionally, Dr. Zerio served as a director at Victor Trading Corporation in Washington, 
D.C., designing import and distribution strategy for Paraguayan lumber and lumber prod-
ucts in the U.S., and developing export programs for toiletry companies in Latin America.

Dr. Zerio was awarded his Ph.D. in business administration, with a concentration in inter-
national marketing, at Syracuse University in 1986 and an MA in international affairs from 
Johns Hopkins University’s School of Advanced International Studies in 1982. He received 
his MS in information management from Arizona State University in 2002. He earned both 
his MBA and MS at Escola de Administracao de Empresas in Sao Paulo, Brazil, in 1976.www.thunderbird.edu
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John Zerio, Ph.D. 
Associate Professor 
of Global Marketing

03.09

Areas of Expertise:
Global marketing•	

Global sales•	

Consumer and industrial •	
products in foreign markets

E-commerce•	  

About Thunderbird:
Founded in 1946, Thunderbird is 
the first and only graduate school 
focused exclusively on global busi-
ness. With global operations in the 
United States, Latin America, Asia, 
and Europe including Russia, the 
school is regarded as the world’s 
leading institution in the education of 
global managers, holding the No. 1 
ranking in International Business by 
the Financial Times and U.S. News & 
World Report.

For more about Dr. Zerio, 
visit www.thunderbird.edu/ 
knowledgenetwork. 

http://www.thunderbird.edu
http://www.thunderbird.edu
http://www.thunderbird.edu/knowledgenetwork
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thought leaders who originate new 

ideas and perspectives and inspire 

a global following in their fields. 

Thunderbird’s thought leaders are 

recognized for innovative teaching 

methods, global best business 

practices, and groundbreaking 

research as well as commentary 

and viewpoints on the international 

business scene. They regularly write 

about the future of global business 

through a stream of thought-

provoking books, articles, cases, 

guest lectures and more and are 

frequently called on by top academic 

and non-academic organizations as 

keynote speakers and presenters at 

conferences. 
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John Zerio, Ph.D. 
Thunderbird Faculty

Book Chapters

Title: Columbia Industries Case
Book: Business Marketing Management, by Michael Hutt and Thomas 
Speh, Thomson Learning / South-Western
Date: 2009

Accepted, Referred Professional Articles

Title: Cultural Detective: Chile (Intercultural Training Series)
Cultural Detective: Chile Instructor’s Manual
Publication: Cultural Detective (www.culturaldetective.com)
Co-author: Roxana Toro, Felipe Bahamondez
Date: August 2009

Cases

Case: Plantar S.A. (Brazil) – The Value of Carbon Assets
Plantar S.A. (Brazil) – The Value of Carbon Assets Teaching Note
Plantar S.A. (Brazil) – The Value of Carbon Assets Video
Publication: Thunderbird Case Series
Co-authors (affiliation): Marco Conejero, Universidade de Sao Paulo at 
Ribeirao Preto
Date: August 2009

Case: Global Sustainability: The Case for Collaboration
Global Sustainability: The Case for Collaboration Teaching Note
Publication: Thunderbird Case Series
Co-authors (affiliation): Marco Conejero, Universidade de Sao Paulo at 
Ribeirao Preto
Date: August 2009

Case: Airwide International
Airwide International Teaching Note 
Publication: Thunderbird Case Series
Co-authors (affiliation): Samarth Sangal (Tbird 08) and Tanmay Saraykar 
(Tbird 08)
Date: July 09


